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Outline
Raise visibility through:
• Scholarly Social Networks
• ResearchGate; Academia.edu

• General Social Networks
• Twitter, Facebook

• Google Scholar Citations
• Blogging
• Research Blogging

• ORCID
• Scholarly Commons

Social Media for Research
Why should I use social media for my research?
•
•
•
•
•
•
•

Global connectedness
Boosting exposure
Receiving real time feedback
Creating and sharing content
Discovering new research
Increasing societal impact
Everybody’s doing it

Social Media for Research
Some suggestions:
•
•
•
•
•
•
•

In Internet slang, troll (/ˈtroʊl/, /ˈtrɒl/) is
a person who sows discord on the
Internet by starting arguments or
upsetting people,[1] by posting
inflammatory,[2] extraneous, or offtopic messages in an online community
(such as a forum, chat room, or blog),
either accidentally[3][4] or with the
deliberate intent of provoking readers
into an emotional response[5]or of
otherwise disrupting normal on-topic
discussion.

Maintain your profiles
Be consistent
Use your full name
Cross-link your different profiles
Don’t be a “Troll”
Always be polite
Add copyright statement for your work and respect
other’s
• Don’t overshare

(Source: Wikipedia)

Social Media for Research
Before signing up:
• Be aware that your profile is public
• Read the small print
• Business transfers - Who owns the
data?
• Waiving your rights?
• Government requests?
• Right to leave?

Social Networks for Research

“I have read and agree
to the Terms” is the
biggest lie on the web.

http://tosdr.org

Scholarly Social Networks
General Social Networks
http://ie.linkedin.com/
http://www.academia.edu/

http://twitter.com/

https://www.researchgate.net/

https://www.facebook.com/
http://www.ssrn.com/

https://plus.google.com/

Social Networks for Research

Source: Van Noorden
2014, ‘Scientists and
the Social Network’,
Nature, vol. 512, 14.
Aug., pp. 126-129

ResearchGate

http://www.researchgate.net/

ResearchGate
Fact Sheet
• Started in 2008
• Membership is free
• 13+ million members
(2017)
• More than 100 million
papers

http://www.researchgate.net/

ResearchGate

Academia.edu

http://www.academia.edu/

Academia.edu
Fact Sheet
• Started in 2008
• Membership is free
• 55+ million members
(2017)
• More than 19 million
papers
• 36 million unique visitors
per month
http://www.academia.edu/

Academia.edu

LinkedIn

https://www.linkedin.com

LinkedIn
Fact Sheet
• Started in 2003
• Membership is free
• 500+ million members
(2017)
• Formation of interest
groups (1.3 million
groups)
• Professional networking
• Job listings, business
opportunities

https://www.linkedin.com

LinkedIn

https://www.linkedin.com

Google Scholar Citations

http://scholar.google.com/

Google Scholar Citations

http://scholar.google.com/

Google Scholar Citations

7 ways to make your Google Scholar
Profile better

1. Clean up your Google Scholar Profile data
Thanks to Google Scholar Profiles’ “auto add” functionality,
your Profile might include some articles you didn’t author.

2. Add missing publications to your Profile
Google Scholar is pretty good at adding new papers to your profile
automatically, but sometimes articles can fall through the cracks.
3. Increase your “Googleability”
One benefit to Google Scholar Profiles is that they function
as a landing page for your publications. But that functionality
only works if your profile is set to “public.”
Source: http://blog.impactstory.org/make-google-scholar-better/

Social Networks for Research

Image: Bosman, J. & Kramer, B.: 101 Innovations in Scholarly Communications (2015), LSE Impact Blog,
http://blogs.lse.ac.uk/impactofsocialsciences/2015/11/11/101-innovations-in-scholarly-communication/

Twitter
Basics…
• Communications are called “tweets”
• 140 characters or less!
• Subjects referred to by using a hashtag
“#”
• Refer to someone by using “@” before
their username
• Can “retweet” – send on tweets from
others to your followers
https://twitter.com/

Twitter
Keep in mind
•
•
•
•
•

Tweet about new publications
Get feedback on ideas
Great for reaching external audiences
Tweet from conferences
Don’t mix private and professional (but you can
be informal)

• Remember…all tweets are public!
https://twitter.com/

Twitter

https://twitter.com/UOPacific

Twitter

https://twitter.com/COPacific

Twitter

Twitter
Follow or tweet from
conferences

https://www.facebook.com

Facebook
Follow,
publishers,
professional
organisations,
institutions,
researchers in
your field

Michael Ladisch, UCD Library
November 2015

https://www.facebook.com

Facebook
Join groups of
interest

Manage multiple social media accounts

https://hootsuite.com/

Research Blogs

http://kenalbala.blogspot.com/

Research Blogs
Academic
blogs can be
interesting
sources of new
and cutting
edge research.

http://blog.rsb.org.uk/

Research Blogs
In addition to
individuals,
there are
blogs from
respected
journals and
academic
institutions
….

http://blogs.bmj.com

Research Blogs
In addition to
individuals, there are
blogs from
respected journals
and academic
institutions ….

http://blogs.lse.ac.uk/impactofsocialsciences/

Research Blogs

http://wordpress.com/

http://www.typepad.com/

http://www.blogger.com/

https://www.tumblr.com/

Personal or Project Website

ORCID

http://orcid.org

ORCID
Fact Sheet
Started in 2012
Membership is free
3.8+ million IDs (2017)
1+ million IDs with
education affiliations
• 813,000 IDs with works
•
•
•
•

http://orcid.org

ORCID

http://orcid.org

ORCID

http://orcid.org

Thank you!
Feel free to attend other Scholarly Communication Talks
For schedule see: http://scholarlycommons.pacific.edu/plw/

And check out the workshops provided by:
Office of Sponsored Programs
Institutional Review Board
Graduate School
Center for Teaching and Learning
Contact:
Michael Ladisch
Phone: 209.932.3188
Email: mladisch@pacific.edu
Twitter: MichaelLibrCA
ORCID: http://orcid.org/0000-0002-0124-5582

